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In the study, the goals of Turkey's tourism have been determined along with tourism revenues and the number of tourists in the five year development plan. Then, the growth rates of the tourism revenues and the number of tourists were compared between different planned periods. After that, the change of tourism revenues was evaluated in terms of export and GNP (Gross National Product) as well. Finally, the development of Turkey's tourism was evaluated in the planned periods in terms of its the number of tourists, the rate of change in the number of tourists, average of the rate of change in the number of tourists, tourism income, the rate of change in tourism income, average of the rate of change in tourism income, average of expenditure per visitor, average of tourism income in export and average of the rate of tourism income in the Gross National Product (GNP). The purpose of the research is to put forward the realization rate of the desired targets in five year development plan in between 1963-2012 years in the Tourism sector in Turkey. The data set used in the study were taken from different national and international organizations, namely TÜİK (Turkish Statistical Institute), Republic of Turkey Ministry of Development, Ministry of Culture and Tourism, and UNWTO (World Tourism Organization).
In the study, the number of facilities with tourism business license in Turkey has been transferred into a GIS environment by ArcGIS 10.1 together with the number of beds they included for the years 1980, 2000, and 2012 . The data for the number of facilities and the beds they contained by province were only obtained for the post 1980 period. Therefore, distribution maps of the number of facilities and their bed numbers by province were produced in the years 1980 and 2012 in order to demonstrate the temporal change. Additionally, the standard deviation ellipse was applied to determine the spatial patterns of the trends of the tourism facilities in Turkey over a 32-year period. The main research question of the study was to what extent the
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The contribution of tourism sector in Turkey's economy is increasing day by day. Turkey has been 6th in terms of the number of tourists in 2012 and 10th in terms of tourism income in the world with the investments towards tourism after 1980. By 2012, the rate of tourism towards the national income is 4% and the rate of tourism in export is more than 20%. In this development in the tourism of Turkey five-year development plans were influential. Since 1963, the targets towards the development of tourism were determined in these plans. Although the targets were not completely reached, with these plans tourism was developed more systematically, either the number of tourists or the tourism income increased regularly and the financial, social and environmental effects of tourism seen better. In each plan period the different varieties of tourism were taken into consideration, hence, the development of tourism in Turkey were more planned and more concrete targets for future were determined.
Although investments in infrastructure and superstructure in tourism sector, the number of tourists, tourism revenues and for activities such as promotion was planned with five-year development plans; political, economic, social instability and natural disasters in Turkey have adversely affected to planned targets. However, the overall contribution of the development plans to Turkey's tourism development is great.
In Planned period; tourism revenues and the average change in the number of tourists influenced by political, economic and social events in Turkey and showed an irregular development. In the First Five-Year Development Plan (1963) (1964) (1965) (1966) (1967) the average change in the number of tourists with a maximum 23.7%, yet; the minimum 0.4% realized in 6th Five-Year Development Plan (1979 -1983 ) when 1980's coup happened. In this period, due to political instability and security problems, demand to Turkey was decreased. In 1976, the number of tourists visiting Turkey 1.675.846 increased, number of tourists continuously decreasing following years decreased 1.288.060 because of effects millitary coup in 1980. Since 1983 increasing the number of tourists has been observed with the increasing political and economic stability. It caused fluctuations in the demand of tourists coming to Turkey because of the occurrence of similar economic, social, political problems in 6th and 7th Five-Year Development Plan period. Despite the increase in the number of tourists every year in 9th The Five-Year Development Plan period, the conflicts in neighboring countries have affected Turkey, particularly since 2010 and expected targets was unrealized, the average change in the number of tourists reached 8.18% that was the second lowest value in the planned period. When average of the rate of change in tourism revenues was maximum 52.4% in 2th Five-Year Development Plan Period (1968 -1972 , the lowest was realized 8.2% in 9th Five-Year Development Plan (1979 -1983 . Since 1990, it has been observed that a significant increase in tourism revenues. Due to the political problems and earthquake in 1998-1999, both the number of coming tourists and tourism revenues decreased. The increase in tourism revenues continued until 2009, but after 2009
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With the planned period, the tourism income and the number of tourists of Turkey has continuously increased. and also increased after 1980. The most significant reason of this situation is the increase of tourism investments after the reliable conditions in Turkey. In all plan periods; 5th planned period and 8th Planned period are important in terms of Turkey tourism. (The most important increase in this period) The most tourism income and the number of tourists of Turkey in the planned period is the 5th development period, due to the political consistency, the increase of foreign investments and tourism advertisements in Turkey. The other important period, in terms of Turkey tourism is the 8th planned period. Besides the increase in the number of tourists and tourism revenues in this period, 8th planned period is the highest period in average of expenditure per visitor, average of tourism income in export and average of the rate of tourism income in the Gross National Product (GNP).
In the 2000s, despite a significant increase in terms of tourism in Turkey in this indicators, unfortunately, these values began to fall in later years. It is necessary to reach the level of other countries which are developed in tourism and compete with Turkey, for the development of tourism in Turkey, as well as increasing the number of tourists, which is an important indicator for the development of tourism; such as values; the rate of change in tourism income, tourism income in export, average of Expenditure per visitor (For example, in Turkey the average of expenditure per visitor increased in the highest $850. But this rate is under the level of developed countries such as France, the USA and Italy in terms of tourism income) and the rate of tourism income in the Gross National Product (GNP). 
Introduction
Tourism is a global phenomenon that includes a multitude of different types of busineses and goverment entities. It is a source of substantial economic and social consequence and requires objective and scientific understanding (Lew et al. 2008) . Tourism is the temporary movement of people to destinations outside their normal place of work and residence, the activities undertaken during their stay in those destinations, and the facilities created to cater to their needs (Mathieson and Wall, 1982) . There is a prevailing misconception that tourism is an industry. Instead, it is an agglomeration of land development and programs designed to meet the needs of travelers. This aggromeration has environmental and social as well as economic implications. It is made up of more than only a business sector (Gunn,1994) . Tourism has strong links to cultural and social pursuits, foreing policy initiatives, economic development, environmental goals, and sustainable planning. Tourism includes the buying, selling, and management of services and products. Tourism is also wide-ranging in the sense that it demands products from other sectors of the economy. These products are also assistance goods used by tourism. Tourism is comprised of many business components inclusing hotels, resorts, conventions, meetings, events, entertainment venues, attractions, amusement parks, shopping malls, music venues, festivals, parks, restaurants, theaters, museums, history, heritage, culture, and nature sites and more. It is a large and highly competitive sector of the economy at all levels: local, state/province, national and international (Edgell and Swanson, 2013) . The countries which have realized this competitiveness of tourism have been using different strategies to attract more tourists such as diversifying tourism attractions, improving technological infrastructure, and developing rural areas.
The twenty-first century is seeing increases in leisure time and income for millions of people. Shorter working hours in some cases, greater individual prosperity, faster and cheaper travel relative to the past, more destinations to choose from, and the impact of advanced technology have all helped to make tourism one of the fastest growing economic sector in the world. The significance of tourism as a viable source of income and employment, and as a major factor in the balance of payments for many countries, has been attracting increasing attention on the past of goverments, regional and local authorities, and other with the interest in economic development (Edgell and Swanson, 2013) .
Tourism is an industry that needs natural, cultural and historical sources intensively, and it manages them as an economic input (Duran, 2013) . Tourism has environmental and social effects as well as many different economic influences. The tourism industry has impacted only a limited number of economic sectors until the end of the 20th century; however, its influence is felt in many other sectors today ranging from communication, transportation to agriculture and trade. Because tourism has created great opportunities to provide additional income and employment, the concept "tourism economy" started to be used more commonly in recent years.
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Tourism economy is a discipline, which outlines main rules and principles of tourism events by investigating the reasons, scope, development conditions, consequences, and the causeeffect relationships between these events with scientific methods (Olalı and Timur, 1988) . Tourism industry consists of many organizations and businesses, which supply good and services to people who are defined as tourists and excursionists. A significant part of these services are related to travel, accommodation and various tourist attractions. Tourism industry also includes some special businesses and organizations providing support such as tourism information centers, souvenir manufacturers, and retail stores (İçöz and Kozak, 2002) .
International tourism revenues constitute 7% of the world's total export income and the third largest portion of the world trade volume today. Although it has experienced a global temporary recession in the period between 1974 and 1980, international tourism is one of the fastest growing industries in the world. International tourism also makes up one third of the service sector in developing countries. Millions of people participate in the international tourism activities every year with different purposes. Those who travel from their countries to another one with tourism purposes constitute the sources of international tourism movements. Tourists who participate in international tourism movements are regarded as an important source of income because they contribute to the economy of the regions by accommodating longer, spending more and bringing foreign exchange (İçöz and Kozak, 2002) .
International tourism has demonstrated significant growth since statistics began and is expected to grow into the foreseeable future. Although slowing in some years, such as following the 2001 attack on the World Trade Center in New York or the increase in the price of oil and associated recession in developed countries in the early 1970s, the trajectory for international tourism has generally been one of steady growth for all regions of the World since the end of the Second World War (Hall and Lew, 2009) . At the global scale, international tourism appears largely immune to the effects of event that might reasonable be expected to exert an impact. Neither the oil crisis of the mid-1970s, the economic recessions of the 1980s, the wars in the Persian Gulf in the early 1990s and again in 2003, nor the succession of natural disasters and terrorist events in the early 2000s, appear to have deterred the international tourist. Travel flows may reveal temporary shifts in direction but the overall impact of these various crises on global levels of tourism has been negligible (Williams, 2009). Fayed and Fletcher (2002, p. 207) point out that international tourism is one of the most important sectors for the economies of countries in the world, and they indicate that the internationalization of services is at the core of today's economic globalization. Thus, the tourism sector also becomes an export market for domestic goods in traditional international trade theory. Tourism revenues improve balance of payments, national income and employment level of a country. The tourism sector also provides a domestic market for some goods through tax revenues for federal and local governments. Moreover, this sector creates income and employment multiplier effects in an economy. Therefore, an accurate forecast of revenues and tourists can bring economic benefits via appropriate evaluations (Akal, 2004) .
The latest research reported by the UNWTO shows tourism's direct contribution to global gross domestic product (GDP) was US$1.97 trillion, which represented 2.8 percent of overall GDP. The direct contribution of tourism is forecasted to increase by 4.2 percent per year over the period of 2012 to 2022. Total contribution (direct, indirect and induced contribution) of tourism was estimated at more than US$6.4 trillion in 2012. This is 9.1 percent global GDP. Direct employment in tourism totaled roughly 100 million people in 2012, which is 3.3 percent of total employment. Considering direct employment and indirect employment, 255 million people, or 8.7 percent of total workforce, worked in various tourism-related industries throughout the World. Total (Edgell and Swanson, 2013) . With annual growth rates in world tourism since 1990 running at an average of 4.4 percent, international tourist arrivals are expected to exceed 1.0 billion by 2012 and perhaps to reach 1.6 billion by 2020 (UNWTO, 2001) .
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While the importance of tourism increased significantly in the world, Turkey, with its significant potentials for tourism activities, did not stay away from global competition in the development of the tourism industry and became one of the most important tourism destinations of the world especially after the year 2000. A continuous increase in the number of tourists coming to Turkey and tourism revenues as well. Especially after 2000 appears to be a significant increase in tourism in Turkey. In spite of the economic recession in the world in the number of tourists visiting Turkey has increased more than three times between the years of 2000-2012. According to the 2023 Tourism Strategy of Turkey, the aim is being a tourist destination in the world and is one of the more tourism revenue in the first five countries.
Purpose and Method
Many factors affect the development of tourism in Turkey such as its tourism attractivenesses, geographical characteristics, tourism investments with its private and public institutions, advertising and marketing strategies, and political decisions. In addition to these, the decisions taken and the goals set during the planned periods have also contributed to the Turkey's tourism. The purpose of the research is to put forward the realization rate of the desired targets in five year development plan in between 1963-2012 years in the Tourism sector in Turkey. The data set used in the study were taken from different national and international organizations, namely TÜİK (Turkish Statistical Institute), Republic of Turkey Ministry of Development, Ministry of Culture and Tourism, and UNWTO (World Tourism Organization). In the study, first, the goals of Turkey's tourism have been determined along with tourism revenues and the number of tourists in the five year development plan. Then, the growth rates of the tourism revenues and the number of tourists were compared between different planned periods. After that, the change of tourism revenues was evaluated in terms of export and GNP (Gross National Product) as well. Finally, the development of Turkey's tourism was evaluated in the planned periods in terms of its the number of tourists, the rate of change in the number of tourists, average of the rate of change in the number of tourists, tourism income, the rate of change in tourism income, average of the rate of change in tourism income, average of expenditure per visitor, average of tourism income in export and average of the rate of tourism income in the Gross National Product (GNP).
In the study, the number of facilities with tourism business license in Turkey has been transferred into a GIS environment by ArcGIS 10.1 together with the number of beds they included for the years 1980, 2000, and 2012 . The data for the number of facilities and the beds they contained by province were only obtained for the post 1980 period. Therefore, distribution maps of the number of facilities and their bed numbers by province were produced in the years 1980 and 2012 in order to demonstrate the temporal change. Additionally, the standard deviation ellipse was applied to determine the spatial patterns of the trends of the tourism facilities in Turkey over a 32-year period. The main research question of the study was to what extent the goals of Turkey's tourism were achieved in the planned development periods.
Tourism of Turkey
From the second half of the 20th century, tourism has become one of the expanding sector and the fastest growing economy in the world. Tourism is often used as a tool for regional or
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Volume 10/2 Winter 2015 national development as many other industries. The tourism sector has taken its place as a major factor, widely, in the creation of jobs and tax revenues, easing the balance of payments problems, playing a role in contributing to regional and national economic development. Tourism which today contributes to the national economy with the features of enhancing the exchange input, employment provider and with provider, integrative effects of international cultural and social communications in preservation of world peace is a sector. Tourism that is one of the indispensable cornerstone of the Turkish economy is an important issue for the governments seeking a way to solve unemployment, current trade deficit and inflation. (Cimat and Bahar, 2003) .
Turkey has an exceptional wealth of tourism assets which compare favourably with those of competing countries in the Mediterranean region and else-where. Its natural attractions include a vast, varied and unspoiled landscape with forests, rivers and mountains as well as an extensive selection along its 8333 km of coastline extending on three sides. Turkey's geographical location forms a bridge between Europe and Asia, giving it the role of a transition culture between East and West. Turkey, owing to her position as a Mediterranean, Middle Eastern and Balkan country, is situated on the most important main development axis of international tourism activities. Turkey is at the juncture of the Asian, European and African continents. Because of this geographical position, it is a prime site for major international tourism development (Alipour, 1986) . Turkey today probably has the best developed tourism industry in the entire region from Central Asia to North Africa. Similar to other areas in the region, archeological and historic sites are a cornerstone of tourism in Turkey (Lew et al. 2008) . Turkey is the cradle of many civilizations for centuries as being a transitioncountry between Asia, Europe and Africa continents. As a result of its geographic position, Turkey is one of the most enchanting countries in the world. Turkey has so much to offer its visitors -breathtaking natural beauties, unique historical and archaeological places, steadily improving hotel and touristic infrastructure and a tradition of hospitality and competitive prices. Therefore, it is not surprising that this country has recently become one of the most popular tourism destination of the world. Due to Turkey's diverse geography, one can experience four different climates in any one day. The rectangular shaped country which is surrounded on three sides by the three different seas. Its shores are laced with beaches, bays, coves, ports, islands and peninsulas. The summers are long, lasting as long as the eight months in some areas (www.kultur.gov.tr).
Turkish tourism primarily conjures up images of the warm sea and historic monuments yet winter sports are steadily increasing their market share in the country's multibillion-dollar tourism industry, while overcoming a lack of proper facilities and overreliance on traditional methods of promotion. Turkey's tourism industry has mainly been dependent on the warmer months for the bulk of its revenues. The winter months, however, have been slowly eating away at the Turkish tourism pie. Turkish ski resorts hold a number of assets that make them attractive to foreign skiing and snowboarding enthusiasts. The superb location of the hotels is a welcome change from winter resorts in more established European skiing destinations, where many hotels are far from the slopes. The cheap price, quiet and empty slopes and almost guaranteed snow in most resorts also attract tourists. The biggest winter sports destinations in Turkey are Uludağ close to Bursa, Palandöken near the eastern Anatolian city of Erzurum, the Central Anatolian ski resort of Erciyes, Kartalkaya in northwest Turkey, Saklıkent near Antalya and Sarıkamış near the northeastern city of Kars. Popular as they may be, winter tourism still suffers from problems created by a heavily summer-focused sector (http://www.todayszaman.com). Turkey is also blessed with majestic mountains and valleys, lakes, rivers, waterfalls and grottoes perfect for winter, summer tourism and the sports of all kinds. Turkey is a skiing destination. Europeans who love Turkey and skiing, or Turkish citizens living in European countries come over for week long stays. Recently, a new field of tourism has opened up in Turkey. It is a health tourism. The country is in fact rich with hot
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Turkey is, above anything else, a huge open-air museum, a repository of all the civilizations nurtured by the soils of Anatolia. The huge amount of the historical and archaeological wealth in Turkey seems more appropriate for an entire continent than a single country. For centuries, Turkey has also been a crossroads of religions, not only of Islam and Christianity, but also of many others now forgotten by history. Many religious devotes can find a site, a monument, a tomb or a ruin connected with their faith or belief. Turkish Culture is unique in the world in that it has influenced and has been influenced in return by cultures and civilizations from China to Vienna and from Russian steps to North Africa for over a millennia. The historical development of tourism in Turkey can be said to be based on ancient times. Throughout the history, of Anatolia, which witnessed the emergence, development and collapse of world civilizations, therefore, is known to have a very diverse and rich cultural heritage. The Trojans, the Assyrian Trade Colonies, Hittites, Phrygians, Ephesus, Miletus and Preyene in the Greek colonies in Anatolia, stepped on the stage of the Lydians, and to the east by the Kingdom of Urartu.
Turkey is a very rich country in terms of natural beauties and cultural heritage. Tourism in Turkey is focused largely on a variety of historical sites, and on seaside resorts along its Aegean and Mediterranean coasts. Turkey's largest city, Istanbul, has many cultural sites owing to the city's historical status as capital of the Byzantine and Ottoman Empires. These include the'Blue Mosque', the Hagia Sofia, the Topkapi Palace, the Basilica Cistern, the Galata Tower, the Grand and Spice Bazaars, and the Pera Palas. Other cultural and historical attractions elsewhere in the country include the sites of Ephesus, Troy, Pergamon, the House of Virgin Mary, the Church of Antioch, religious places in Mardin, and the ruined cities and landscapes of Cappadocia. Beach vacations are also central to the Turkish tourism industry. Most beach resorts are located along the southern coast, especially along the Mediterranean coast near Antalya. Major resort towns include Bodrum, Fethiye and Didim. In recent years, Turkey has also become a popular destination for spa and health care tourism whilst maintaining considerable growth potential for alternative tourism options such as winter and highland tourism as well as nature sports (Abbott et al. 2012 ). The international tourism sector has grown rapidly in Turkey since the 1980s and Turkey ranks among the top ten countries in terms of tourist arrivals and receipts. The number of tourists and tourism income in Turkey have had an continuous increase. According to UNWTO data, the rate of tourist number in Turkey 2.5 % and 2.16 % in terms of tourism income in 2012 among the tourists in the world. In spite of the recent financial stability in the world, the number of tourists is continuously increasing in Turkey (Figure 1 ). As the world economy is deteriorating, the sudden
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While changes in foreign tourists visiting Turkey in years 30-35% of the maximum rate of 20-22%, and the Germans are citizens of the Commonwealth of Independent States. Turkey's tourism revenues, the gross national product is less than 1% until 1980, while the share of investments in tourism, which is a result of increased income from tourism increased steadily, and in 2012 found that 5% of the shares. Turkey's one of the most important elements of success in tourism in the world tourism is the high quality tourism facilities, increasing with each passing day. Quality control of the Ministry of Culture and Tourism of both investment and precision thanks to its dozens of facilities every year in Turkey that are shown as the tourist resort of the world's top quality facilities. While Turkey had 110 qualified tourism facilities in 1980 (Map 1), in 2012, the Turkey have reached 710 qualified tourism facilities (Map 2).When we look at map 1 and 2, it will be seen that there are major developments in Turkey tourism in 32 years period. While Istanbul preceded in terms of facilities and the number of beds in 1980, it is seen that in 2012 Turkey tourism came spatially to coasts of Mediterranean and Aegean and highly developed in terms of the number of bed and facilities of these places. Especially; Antalya, Istanbul and Izmir are cities which draw the most attention compared to others… As seen from Map 3, important differences exist in the spatial distribution of the standard deviation ellipse of the facilities that have a tourism business license in Turkey between 1980 and 2012. The standard deviation ellipse in 1980 extends towards NW-SE direction due to the fact that Istanbul at that time was the most important tourism destination of Turkey and tourism facilities located in the provinces along the Aegean and Mediterranean costs experienced a slow increase. The standard deviation ellipse which extended in E-W direction in the year 2000 has experienced a slight move towards east in 2013 especially due to the effects of increasing investments in tourism in the province of Antalya (Map 3).
When the distribution of tourism destinations in Turkey was evaluated, especially in the last 30 years, it is seen that tourism activities in the country are influenced significantly by climate and landform characteristics. Therefore, the most preferred tourism destinations are mainly located
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Contribution of the Five-Year Development Plans to Tourism in Turkey
Tourism has long been recognized as a new field of industry which is called an industry without smoke in many developing countries. Some countries have seen tourism as a life ring and moved a large part of their investment into this sector for development (Özünel, 2011) . It is known that despite the varying degrees in various countries, state intervened to tourism sector with the aim of enhancing the positive economic impact that tourism events, increasing and resolving the negative aspects or minimising (İçöz and Kozak, 2002) . It is seen that the majority of the tourism policies followed in the world are policies which give publicity to private sector and public sector policies together with. It is understood that tourism policy will carry a continuous composite structure of nature no more, but the share of tourism in the private sector and public sector will be determined in accordance with social and economic structures of the country, tourism development levels and general economic policies. It is not possible to determine the exact position of the private sector with the public sector in the tourism policy. However, intervening in the tourist area of public is largely the basis of tourism policy. This intervention means the execution of tourism policy, the goals and methods. (Usta, 2009) . National, regional and local tourism planning should be considered to be made in order to selection of the place of establishment in tourism investment, conservation of tourism natural and cultural attractiveness, not to happenned any negative situations for local people in developing tourism places and sustainable use. If the planning is not done, many problems that are irremediable, physical, social and individual occur.
Planning in economic sense can be described as the activities carried out by bodies entrusted with this work in order to achieve some certain numerically expressed socioeconomic objectives with pre-determined tools in a specific region (Öney, 1987:20-21) . A society needs a systematic and long term development effort in order to reach an advanced standard of living. In order to achieve this, the goals and all the sources and tools to reach these goals should be evaluated from a long time perspective, and this perspective should be considered in the preparation of the development plans.
Planning gains more importance as tourism sector develops in a country or region. The regions where no planning studies exist or the current plans have not been effectively implemented observe many different problems such as deficiency or excess of facilities, high regional inflation, environmental pollution, and increase in drug use and aggressiveness in society. Planning requires to take necessary precautions in advance by taking consideration of not only regional tourism planning, but also economic, environmental, and social impacts of tourism which may arise in the future. Opening new areas to tourism, planning infrastructure and superstructure investments, housing planning, planning recreation areas are the main themes used in tourism planning studies (İçöz and Kozak, 2002) . The main task of the state in planning is not only to make regional planning. A state conducts studies to investigate the tourism potential and how this potential will be delivered to the consumers in the country by considering the changing characteristics of demand. In Turkey, a change is expected in the scope and size of the work carried out by the state in the tourism sector in coming years. The state is expected to undertake indirect tasks such as counseling and guiding instead of investing directly in the tourism sector. In this context, the state is expected to make some recommendations in order to spread tourism activities throughout a whole year and to develop different types of tourism for special interest (Witt et al. 1995) . Tourism sector seems like a relatively new activity field when compared to other economic sectors. State officials became interested in this important economic activity only after tourism activities gained an economic and
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Volume 10/2 Winter 2015 social dimensions with progressive enlargement and involvement of millions of people. Many countries around the world initiated important investments in the tourism sector in order to stimulate their stagnating economies after the World War II. Due to the increasing income derived from tourism activities, governments increased their support for tourism sectors over time (Foster, 1995) . Tourism activities are organized by the ministry of tourism in many countries such as Turkey and Luxembourg; however, these activities are represented by a minor institution in some other countries such as the UK. The official tourism institutions make development plans for five years, determine priorities, and provide necessary loans to ensure a planned development in the tourism sector, especially in the countries where tourism activities are organized under the responsibility of state at the ministrial level (Smith, 1992) .
In Turkey, from the first years of the Republic, studies about development and planning of tourism have been carried out. Especially after 1960, different tourism policies have been developed to compete in the international tourism market by the governments of the period. The progress in international tourism was facilitated by tourism policies of the government in Turkey. Detailed accounts of tourism policies of the successive governments are available in Göymen (2000) , Cimat and Bahar (2003) , Tezcan (2004) , Alp (2009) and Akkemik (2012) . The states in countries where the central governments are given importance in planning put development plans into practice, and these plans serve as guidelines for public and private sectors in order to achieve long or short term macroeconomic targets. The works concerning macro planning in Turkey (fiveyear development plans) are carried out by State Planing Organisation (İçöz and Kozak, 2002) .
The time period after 1963 is called "Planned Period" in Turkey. Although some plans were implemented in the previous years, the planned period started in 1963 with the first five-year development plan. 10 five-year development plans were put into practice so far since the State Planning Organization (DPT) in Turkey. The first covers 1963-1967 period and the last 2014-2018 years. These plans have given significant contributions to different sectors in general also contributed to the development of tourism sector as well.
It is difficult to analyze this period quantitatively because of the absence of numerical data to evaluate investments and incentives before the planned period. It is only possible to give information about the general structure. Since the 1950's it has been seen that the economic importance of tourism is more comprehended, this field of activity is encouraged, other types of investments that are essential for the development of tourism and tourism investment increased rapidly. But with the 1960 revolution, the tourism sector which had just started to develop in Turkey entered into recession. In the following months of revolution; the majority of the investments which was not finished was stopped, projects which hadn't started construction was canceled and loans were cut. With the start of the planned period; tourism statistics began to be kept more regularly. Thanks to these statistics; necessary datas has begun to be obtained about the place in Turkey's tourism economy (Çavuş et al, 2009) .Turkey that adopted the planned mixed economy model in 1963 is a country. Accordingly, the five-year development plans have been prepared and it has been tried to give direction to economic activities by these plans. With its gaining foreign exchange effect of tourism has become very important sector in terms of Turkey economy. Therefore, it was given a special importance to the tourism sector in the prepared five years development plans (Ege, 2009) . With the first plan period the number of tourist increased from 198.841 to 574.055 and 23.7% increase was realized. Also, The tourism revenue rose from $8.317 to $13.219 (%20,8), the actual increase of tourism revenues was realized in 2th plan period (%52,4) and this increase was the highest increase among all the planned period. Tourism income in this period rose from $24.082 to $103.731.
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Together with the planned period; the number of tourists and tourism revenues, the impact on exports of tourism, tourism in the GNP of income and average expenditure per visitor changed and tourism of Turkey has shown significant improvements. Tourism in Turkey began to appear in the development plan as a sub-branch of the service sector in the first five-year development plan period (1963) (1964) (1965) (1966) (1967) . The Ministry of Tourism and Promotion was established in 1963, and tourism has been incorporated in the formal tourism educational institutions for the first time in Turkey (Kozak, 2012) . Basic targets in the first planned period led to have a safe structure that can stand alone in crisis periods, form its own resources and can perform self evaluation by taking precautions to increase the resistability of tourism sector at first. The number of tourists and the increase rate of tourism income became more than the average development rates. In this period is generally dominated statist tourism policies. The majority of investments and tourism establishment was carried out by public enterprises. Also this period was seriously affected by the 1960 Revolution and tourism sector that just started to develop occasionally experienced recession. In the nine planned period, the highest period (23.7%) among the average of the rate the change in the number of tourists is the first plan period. However, because of inadequate development of Turkey tourism in those years; the ratio of tourism revenue in GDP (0.1%) and average spending per visitor ($ 31) is quite low (Table 1 ). This period is the only planned period in the country during which the targets for tourism revenues and the tourist numbers were reached together. The annual tourist number targeted in this period was 415 thousand, and 38% more tourists have visited Turkey at the end of this period. The annual tourism revenue was also realized 5% more than the target value in the same period (Table 10) . Table 1 : The number of tourists, the rate of change in the number of tourists, average of the rate of change in the number of tourists, tourism income, the rate of change in tourism income, average of the rate of change in tourism income, average of expenditure per visitor, average of tourism income in export and average of the rate of tourism income in the Gross National Product (GNP) within the first planned period.
Reference: TÜİK, Republic of Turkey Ministry of Development, Ministry of Culturel and Tourism
In the second plannig period (1968) (1969) (1970) (1971) (1972) , the principle of tourism policy was the development of mass tourism and promotional precautions were put into practice to establish mass tourism facilities. During that period it was aimed to benefiting entirely from economic, social and cultural functions of tourism and increasing their average consumption expenditure, the tourism income, the number of tourists. In nine planned periods, the highest the average of rate of change in tourism revenues (52.4%) is the second planned period. In this period, due to the political events in Turkey; the average ratio of exports of tourism revenues (9.3%), the average of the ratio of tourism revenue in GDP (0.3%) and average expenditure per visitor (66,8) increased short of the mark. (Table 2 ). As the Table 10 reveals, the targets for tourism revenues and the tourist numbers were not realized in the second planned period in Turkey.
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Volume 10/2 Winter 2015 Table 2 : The number of tourists, the rate of change in the number of tourists, average of the rate of change in the number of tourists, tourism income, the rate of change in tourism income, average of the rate of change in tourism income, average of expenditure per visitor, average of tourism income in export and average of the rate of tourism income in the Gross National Product (GNP) within the 2th planned period. The number of tourists, the rate of change in the number of tourists, average of the rate of change in the number of tourists, tourism income, the rate of change in tourism income, average of the rate of change in tourism income, average of expenditure per visitor, average of tourism income in export and average of the rate of tourism income in the Gross National Product (GNP) within the 3th planned period.
Reference: TÜİK, Republic of Turkey Ministry of Development, Ministry of Culturel and Tourism
In the third planned period (1973) (1974) (1975) (1976) (1977) , mass tourism and individual tourism together began to be planned. In this period, it was targeted to increase the number of coming tourists and accordingly tourism revenues. However, the oil crisis and the recession that began in 1973 inhibited the demand for tourism to Turkey and tourism revenues, even some years caused to decrease. In the previous period; The average of the rate of change in tourism revenues from 52.4% to 17% and the average of the rate of change in the number of tourists has decreased from 12.8% to 11.8%. However, the average of the ratio of exports of tourism revenues (12.1%), the average of the ratio of tourism revenue in GDP (0.4%) and average expenditure per visitor (132) increased, comparing the previous period (Table 3) . Turkey has reached its target annual tourism revenues in the thirdth planned period (1973) (1974) (1975) (1976) (1977) despite continuing political instability. Though political, social, and economic instabilities affected the country, Turkey has managed to receive annual tourism revenues 9% more than the targeted value at the end of this period (Table 10) .
Conditions of demand for tourism in Turkey appeals to so many tourists in the world. Therefore, tourism has a considerable amount of share in the world economy. Especially after 1980 when was begun to understand the value of this sector, It was observed that there was increase in tourism revenues (Tavmergen, 1998:33) . The share of national income in the tourism income in
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Turkey increased in small proportion with the planned development period and after 1984, this proportion could only rise over 1%. The reason for this that this sector was given importance to after 1980 and the investment increased rapidly. The most important decision about tourism in 1980 is Tourism Promotion Law no 2634 which was legislated in 1982 (Kozak et al. 1997:88) . In the 4th planned period (1979) (1980) (1981) (1982) (1983) , natural, historical, archeological and cultural heritage of Turkey, winter, hunting and water sports, festivals, health and youth tourism and other tourism variations were evaluated in parallel to protecting ecological balance, protecting the environment principles. It was focused on improving the facilities for mass tourism to increase tourism income and for this reason. Tourism Promotion Law was enacted in 1982. In this period, stagnation in tourism movement in the world between 1981 and 1982 and the political instability and economic problems in 1980 in Turkey affected tourism negatively. As results of such instabilities; demand of tourism to Turkey decreased in some years and average rate of change in the number of tourists (%0.42) became the lowest level in this period in all planned period. In five years; the demand of tourists visiting Turkey increased slightly and the number of tourists increased from 1.523.658 to 1.625.099 (Table 4) . Table 4 : The number of tourists, the rate of change in the number of tourists, average of the rate of change in the number of tourists, tourism income, the rate of change in tourism income, average of the rate of change in tourism income, average of expenditure per visitor, average of tourism income in export and average of the rate of tourism income in the Gross National Product (GNP) within the 4th planned period.
Reference: TÜİK, Republic of Turkey Ministry of Development, Ministry of Culturel and Tourism
The post 1980 period should be given more importance when the tourism movements are investigated in Turkey. During this period, Turkey has experienced an unprecedented growth rate in its tourism history with a significant increase in its tourism supply capacity, the number of foreign tourists and the foreign exchange obtained from them only in a couple of years (Kozak, 2012) . Turkey has experienced its biggest increase in the tourism revenue and the number of tourists in the fifth planned period (1985) (1986) (1987) (1988) (1989) . In spite of the positive developments in the 5th plan period, when compared to the Mediterannean countries, the deficits as bedding capacity, technical infrustructure, promotion and marketing, tourism education, transportation, tour operators, travel agents and such important issues were planned to be compansated.
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Reference: TÜİK, Republic of Turkey Ministry of Development, Ministry of Culturel and Tourism
In this period, diversifying tourism and with this giving importance to environmental protection are the most important policies. This period is very important period in terms of tourism in Turkey. In this period there was an increase in all the tourist indicator. While, 2.6 million people visited Turkey in 1985, this figure increased to 4.5 million people at the end of this period, in 1989. This period has also experienced the second biggest increase in the average of the rate of change in tourism income after the 2th plan period. During this period; the average of the rate of change in tourism revenues from 12.6% to 29%, average of the rate of change in the number of tourists from 0.4% to 17.3%, the average of tourism income in export from 9% to 18.8%, average of the rate of tourism income in the Gross National Product (GNP) from 0.5% to 2.2% and average spending per visitor from 245 to 555 increased (Table 5 ). In this period; rapid improvement was observed in Turkey tourism because of such these reasons; the atmosphere of peace composed after 1980, dealing with tourism sector as a priority sector in economic policy, promotion which is provided with Tourism Promotion Law no 2634 in 1982 becoming attractive in terms of encouraging investors, being taken the programs that were about untouched, natural and cultural of Turkey and being marketed them by foreign tourism, increasing awareness of tourism in Turkey, developing certain spaces in the state's infrastructure, being built qualified touristic facilities by private sector.
The tourism sector has even grown more and become the backbone of the Turkish economy in the sixth (1990) (1991) (1992) (1993) (1994) planned period (Karakaya, 1998:122) . During this period, Turkey began to obtain an important place in international tourism as a result of its ongoing efforts in the tourism sector. Despite the Gulf crises took place in 1991 in its southern neighboring country, Turkey managed to be listed among the top 20 countries in terms of the number of tourists and the tourism revenues (Özgüç, 2007) . In the 6th plan period, the quality and the quantity of tourism infrastructures and facilities were aimed. The values as the cultural and natural heritage of people were protected, the environment and cultural landscape principles were taken as basis in the tourism activities and investments on tourism. The Gulf crisis that erupted in 1991, political developments that was in the East European countries, terrorist attacks that were targeted to tourists directly in Antalya, Fethiye, Marmaris and Kusadasi caused to decline in the number of tourists and tourism revenues. During this period; the average of the rate of change in the number of tourists from 17.3% to 8.5%, the average of the rate of change in tourism revenue from 29% to 12.7% and the average expenditure for per visitors from 555 to 403 declined. Despite all these negative developments during this period; the average ratio of exports and tourism revenues increased from 18.8% to 23.7%, the average of the ratio of tourism revenue in GDP increased from 2.2% to 2.4% (Table 6 ).
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Volume 10/2 Winter 2015 Table 6 : The number of tourists, the rate of change in the number of tourists, average of the rate of change in the number of tourists, tourism income, the rate of change in tourism income, average of the rate of change in tourism income, average of expenditure per visitor, average of tourism income in export and average of the rate of tourism income in the Gross National Product (GNP) within the 6th planned period.
Reference: TÜİK, Republic of Turkey Ministry of Development, Ministry of Culturel and Tourism Table 7 : The number of tourists, the rate of change in the number of tourists, average of the rate of change in the number of tourists, tourism income, the rate of change in tourism income, average of the rate of change in tourism income, average of expenditure per visitor, average of tourism income in export and average of the rate of tourism income in the Gross National Product (GNP) within the 7th planned period.
Reference: TÜİK, Republic of Turkey Ministry of Development, Ministry of Culturel and Tourism
From 1980 until today, both in the number of tourists visiting the country and with the observed increase in tourism revenues, there is a regression in 1998 and 1999.The reason of these are playing a significant role in terrorist cases in the country recently, the earthquake disaster, existing in capitalism stagnation period in the world countries, , going to the dumping prices significantly in countries such as Portugal, Spain, and couldn't exceed from Turkey's understanding of seasonal tourism to 12 months tourism strategy approach has played an active role (Demirtaş, 2000) . Many different strategies were put forward in the seventh planned period (1996) (1997) (1998) (1999) (2000) such as efficient utilization of the existing superstructures, protection of natural capital, and prioritizing the small-scale businesses for development in the tourism sector (Çavuş et al. 2009 ).
In the 7th plan period, developing a profitable tourism economy with high challenge, meeting the needs of local people and tourists, providing sustainable natural and cultural values are the main targets of the sector. Among other strategies and plans which were implemented in this period with their positive consequences are the creation of new and different tourist areas, development of different types of tourism, and alleviating pressure on existing tourist areas. Domestic tour operators were also promoted in this period. However, as Münger (1999: 53-54) stated it as a great deficiency, the plan does not mention about domestic tourism. Experienced
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Volume 10/2 Winter 2015 economic recession in the world in 1998, turning into a crisis in Russia which one of our major tourist market and the Far East countries value-added tax airport discounts about competitors for the country's tourism sector, some economic stimulus measures have affected the demand for tourism in our country. During this period, the average change in the number of tourists remained the same as previous period (8.5%) there was an increase in other indicators but expected targets couldn't happenned. Seventh plan period, the average of the rate of change in tourism revenues 13.1%, the average ratio of exports to tourism revenues 26.5%, the average ratio to tourism revenue in GDP 3.1% and average spending per visitor was realized as 801 (Table 7) . Table 8 : The number of tourists, the rate of change in the number of tourists, average of the rate of change in the number of tourists, tourism income, the rate of change in tourism income, average of the rate of change in tourism income, average of expenditure per visitor, average of tourism income in export and average of the rate of tourism income in the Gross National Product (GNP) within the 8th planned period.
Reference: TÜİK, Republic of Turkey Ministry of Development, Ministry of Culturel and Tourism
In the eight planned period (2001) (2002) (2003) (2004) (2005) , Turkey has exceeded its annual target for the number of tourists about 5%, and has almost reached its target for tourism revenues (Table 10 ). In the 8th plan period, some precautions towards seperating the tourism activities to the areas with a potential and ignored up to date with regarding the changing customer preferences into new touristic routes expanding the tourism season to the whole year and had great care in providing a protecting approach in natural, historical and social environment. During this period, Turkey has become increasingly more popular attraction in the international tourism market and it is the period when increase in all tourist indication. While 13.4 million people visited Turkey in 2001, this figure rose to 21.1 million people at the end of this period, in 2005. The average of the rate of change in the number of tourists from 8.5% to 16.6%, the average of the rate of change in tourism revenues from 13.1% to 21.9%, the average ratio of exports to tourism revenues from 26.5% to 30.3%, the average of the ratio to tourism revenue in GDP from 3.1% to 4.8% and average expense of per visitors increased from 801 to 825 (Table 8 ).
In the 9th plan period (2007) (2008) (2009) (2010) (2011) (2012) , although there was significant improvements and high rise in the bedding capacity in the recent years in Turkey, a structural reform in promotion and marketing became essential. During this period, "Turkey Tourism Strategy 2023"an important plan for tourism in Turkey, was prepared and the road map of Turkey tourism was removed. However; Turkey tourism developing tourism in previous periods failed to show the expected development during the Ninth Plan and decreased in all of the touristic indicator. Although in the number of tourists and tourism revenues have increased, average of exchange rate has decreased compared to the previous period. The average of the rate of change in the number of tourists from 16.6% to 8.1%, the average of the rate of change in tourism revenues from 21.9% to 8.2%, the average ratio of exports from 30.3% to 20.8%, the average ratio of tourism revenue in GDP from 4.8% to 3.5% and average expense of per visitor from 825 to 781 decreased ( The number of tourists, the rate of change in the number of tourists, average of the rate of change in the number of tourists, tourism income, the rate of change in tourism income, average of the rate of change in tourism income, average of expenditure per visitor, average of tourism income in export and average of the rate of tourism income in the Gross National Product (GNP) within the 9th planned period.
Reference: TÜİK, Republic of Turkey Ministry of Development, Ministry of Culturel and Tourism 1923-1962 period in Turkey is a period in which the large investments were made by state with such as main reasons; lacks of capital accumulation, requiring large capital accumulation of basic investment. In spite of the plannings towards tourism before 1963, the plannings towards concrete targets as the number of tourists, tourism income, infrastructure, tourism variations, advertisement and the increase of foreign investments have become after the five year plans. Although the expected targets as the number of tourists or tourism income were not caught, the targets were approached and caught in some years in general. When the realization rate of the number of tourists in the planned period is examined, 1st and 8th periods were caught whereas the other periods were not. When the realization rate of the tourism income is examined, 1th, 2nd, 3rd and 4th planning periods the targets were passed but in the other periods the targets were not achieved (Table 10 ). However the targets determined after the planning give so much contributions to the tourism of Turkey. Because, the development plans provided obligatory targets for statual investments and guiding targets for the private sector.
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In the 10th plan period, in building a good brand, qualified labour, facilities and service quality, varying and rehabilitating the products and services in tourism sector towards the people with higher income, increasing the quality of tourism values in each constituent regarding the sustainability principle, making the tourism sector as the heading sector in regional development is the main target. The expected number of tourists is 42 million and the planned tourism income is 45 million$ by 2018.
Conclusion
In Planned period; tourism revenues and the average change in the number of tourists influenced by political, economic and social events in Turkey and showed an irregular development. In the First Five-Year Development Plan (1963) (1964) (1965) (1966) (1967) the average change in the number of tourists with a maximum 23.7%, yet; the minimum 0.4% realized in 6th Five-Year Development Plan (1979 Plan ( -1983 ) when 1980's coup happened. In this period, due to political instability and security problems, demand to Turkey was decreased. In 1976, the number of tourists visiting Turkey 1.675.846 increased, number of tourists continuously decreasing following years decreased 1.288.060 because of effects millitary coup in 1980. Since 1983 increasing the number of tourists has been observed with the increasing political and economic stability. It caused fluctuations in the demand of tourists coming to Turkey because of the occurrence of similar economic, social, political problems in 6th and 7th Five-Year Development Plan period. Despite the increase in the number of tourists every year in 9th The Five-Year Development Plan period, the conflicts in neighboring countries have affected Turkey, particularly since 2010 and expected targets was unrealized, the average change in the number of tourists reached 8.18% that was the second lowest value in the planned period. When average of the rate of change in tourism revenues was maximum 52.4% in 2th Five-Year Development Plan Period (1968 -1972 , the lowest was realized 8.2% in 9th Five-Year Development Plan (1979 -1983 . Since 1990, it has been observed that a significant increase in tourism revenues. Due to the political problems and earthquake in 1998-1999, both the number of coming tourists and tourism revenues decreased. The increase in tourism revenues continued until 2009, but after 2009 tourism revenues remained below expectations; therefore, the lowest average of the period was occured.
With the planned period, the tourism income and the number of tourists of Turkey has continuously increased. and also increased after 1980. The most significant reason of this situation is the increase of tourism investments after the reliable conditions in Turkey. In all plan periods;
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Volume 10/2 Winter 2015 5th planned period and 8th Planned period are important in terms of Turkey tourism. (The most important increase in this period) The most tourism income and the number of tourists of Turkey in the planned period is the 5th development period, due to the political consistency, the increase of foreign investments and tourism advertisements in Turkey. The other important period, in terms of Turkey tourism is the 8th planned period. Besides the increase in the number of tourists and tourism revenues in this period, 8th planned period is the highest period in average of expenditure per visitor, average of tourism income in export and average of the rate of tourism income in the Gross National Product (GNP). In the years that the highest increase occurred from the planned period is as follows: In the 2000s, despite a significant increase in terms of tourism in Turkey in this indicators, unfortunately, these values began to fall in later years. It is necessary to reach the level of other countries which are developed in tourism and compete with Turkey, for the development of tourism in Turkey, as well as increasing the number of tourists, which is an important indicator for the development of tourism; such as values; the rate of change in tourism income, tourism income in export, average of Expenditure per visitor (For example, in Turkey the average of expenditure per visitor increased in the highest $850. But this rate is under the level of developed countries such as France, the USA and Italy in terms of tourism income) and the rate of tourism income in the Gross National Product (GNP).
Turkey's natural, historical and cultural values in the event of a planned and efficient evaluation of the shares to be received in the future will increase tourism in the world. But in this process areas used for tourism required to be protected. Fast mobility in tourism in some areas (the Mediterranean and Aegean coasts, Ürgüp and Göreme fairy chimneys, etc.). unsaved natural and cultural structures, as needed, that the irreversible devastation sees the importance of sustainability in tourism is better understood. Therefore, the trends for the future to the World Tourism Organization (WTO) "prepared by the Tourism 2020 Vision" as well as the Ministry of Culture and Tourism, "prepared by the Tourism Strategy of Turkey -2023" one of the most important goals in the objectives, the principles of sustainability in tourism.
